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The King of Diamonds:
Charles Lewis Tiffany

celebrate the beaury of diamands, Titfany designed an e

ring in 1886 thar remains a sought-afier classic to this day. The
Tiffany Serti ment ring kicked back against the over-fussy
designs of the time with a clean, minimalist band and a sic-prong
serting thar lifred the diamond above the ring, The purpose for this
innovarive serting was ta allow light to flow through the stone, and
therefore maximise the sparkle, It was a huge hir, and the iconic
design has become synonymous with engagement rings.

Just 15 years before his death, Tiffany pulled off a final coup. The
aftermarh of the French Revolution thar had gifred Tiffany
abundance of important gems in 1848 and its carly ¢
high-jewellery circles rumbled on. In 1887, che | g

was muasterminding a plan to sell the crown jewels of s fallen

maonarchy. Ouewardly, it claimed that a democracy such as France ; " : Pu b Date 18/08/2022

had no for “objects of luxury, devoid of usefulness and moral
worth”. The rumour mill suggested that it was in fact afraid of a | .

power grab by Bourhans, Orleanists ar Banaparists, who mighr f ) Pub Price £12.99
use ownership of the jewels to claim a right to rule. Tiffany cared

lirrle for this polirical pasturing, bur he did see an opporruniry in ELOW S

it. He rravelled ro Paris to artend the auction of the French crown wl ) | B N 9781 80078341 6
jewels ar the Louvre, He sat in the audience, ready 1o make his bids, |

along with fellow jewellers, including a young Frédéric Boucheran, ) . H X W 181 X 126m m

and Orleanists, members of the French royal Family, whose pockers * i

proved roo shallow on the day 1o win back their LI;II ily heirlooms. \ ’ Bi n d i ng Ha rd back

When the final strike of the gavel fell, Charles Lewis Tiffany had in
his possession close 1o a third of the historic crown jewels. He placed P Age Ra n ge Ad u It

them in specially crafted red-leather boxes, embossed in gold with the

words Diamants de b Conronne, translating from French as Crown A . Auth or Rachael Taylor

Diamonds. Inside, impressed on the silk lining in the lid, was Tiffany

& Co. New York and Paris, thus securing Tiffany & Co.'s place in the

history |\uu.k.‘. as a purveyor of rayal jewels and his own coronartion as . : . Exte nt 160pp

the King of Diamonds. 3
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