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The King of Diamonds:
Charles Lewis Tiffany

celebrate the beauty of diamonds, Tiffany designed an eng

ring in 1886 that remains a sought-after classic to this day. The
Tiffany Serting engagement ring kicked back against the over-fussy
designs of the time with a clean, minimalist band and a six-prong
setting that lifted the diamond above the ring. The purpose for this
innovarive setting was to allow light to flow through the stone, and
therefore maximise the sparkle. It was a huge hit, and the iconic
design has become synonymous with engagement rings

Just 15 years before his death, Tiffany pulled off a final coup. The
aftermarh of the French Revolution thar had gifted Tiffany an
abundance of important gems in 1848 and its carly credibility in
high-jewellery circles rumbled on. In 1887, the French government
was masterminding a plan to sell the crown jewels of its fallen

monarchy. Outwardly, it claimed that a democracy such as France .- Pu b Date 18/08/2022

had no need for “objects of luxury, devoid of usefulness and moral
worth”™. The rumour mill suggested that it was in fact afraid of a .

power grab by Bourbans, Orleaniss or Bonaparcists, who might ) Pub Price £13.99
use ownership of the jewels to claim a right to rule. Tiffany cared

lietle for this political poscuring, but he did see an opporrunity in ; ow ISBN 9781800783416
it. He travelled to Paris to attend the auction of the French crown \ /

jewels at the Louvre. He sat in the audience, ready to make his bids, i ]

along with fellow jewellers, including a young Frédéric Boucheron, y HxW 181 X 126mm

and Orlcanists, members of the French royal family, whose pockets v Titfany & Co

proved oo shallow on the day to win back their family heidooms. { Bindi ng Hardback

When the final strike of the gavel fell, Charles Lewis Tiffany had in
his possession close to a third of the historic crown jewels. He placed Age Ra nge Adult
them in specially crafted red-leather boxes, embossed in gold with the

words Diamants de la Couronne, translating from French as Crown . ¢ Author Rachael Tayl or

Diamonds. Inside, impressed on the silk lining in the lid, was Tiffany

& Co. New York and Paris, thus securing Tiffany & Co.'s place in the

history books as a purveyor of rayal jewels and his own coronation as ; Extent 160pp

the King of Diamonds.
Word Count 15000 words
Rights Available World
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Pierre Carticr, the sccond cldest of the brothers, would
be an agitator in his own right, championing the global
expansion of the brand’s retail empire. He started by
opening a Cartier boutique on New Burlington Strect in
London in 1902, where the brand showcased a new style
of geometric, abstract jewels with unusual colour
combinations that would | he foundartions for the
Art Deco jewellery movement

I'he first decade of the 20th century was an important time
for Cartier. In 1904, the jeweller received its first royal
cerrificare from King Edward VII of Brirain, and soon
started to supply many other royal courts including those of
Russia, Spain and Siam (now Thailand). In rthe same year,
Louis Cartier created what he believed to be the first ever
men's wristwatch for aviator Alberto Santos-Dumont

Pierre, meanwhile, embarked on a journey to Russia; one
thar would prove profirable in commissions from its high
society, but also as a source of inspiration that would shape
Carrier's jewellery designs for years ro come

In 1909, Pierre would focus his wanderlust on America,
opening a Cartier boutique on New York's Fifth Avenue; the
precursor to its famous flagship store further up the strect,
the purchase of which he would famously broker a decade
later in exchange for a string of pearls. Back in London,

his younger brother Jacques stepped in to take over its
British branch. That same year, Cartier moved uptown to

a prestigious Bond Streer address, where it remains to

this day.

As Cartier's man in Britain, and, as such, jeweller to King
George V, Jacques joined members of the aristocracy on a

trip to India for the Delhi Durbar in 1911, It was an event

14

to commemorate
the coronation of
the King, with two
wecks of festiviries,
during which King
George V and
Queen Mary would
be proclaimed
Emperor and
Empress of India
This adventure to
a new land would
also prove to be a
seminal trip for the
house of Cartier.
Jacques' sociable
nature and love of
travel would win
ground-breaking
commissions from
India’s rich, jewel-
loving maharajas
and inspire a whole
new category

of jewellery,
pioneered by
Cartier and much
copied by other

companics.
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The Origins of the Oyster

The story of Rolex is so much more than that of its warches.
It is one of epic ambition and vision. What started out as a
one-man band in London’s Hatton Garden would become

) the epicentre of the Swiss watchmaking industry, and one of
The World’s Most Famous thé mobr aesopitsable dad coveted brradh fn the world.

Watch Brand

Ruh'\ has become shorthand for luxury. There is no watch
you can strap on to your wrist that will be recognised for
the status symbol it is quicker than a Rolex. And for many,
this is the appeal.

Yet there was a time when the name Rolex - a word

completely made up by the brand’s founder Hans Wilsdorf — f ‘ LY Pub Date 26/1 0/2023
was not famous. It would take hard work, boundary pushing : -

and a lot of self-belicf on the pare of Wilsdorf, a German o o o -

orphan, to jettison the name into the upper echelons of 1 S ne PU b Prlce £13-99
horology;: starting with convincing the pocket watch-wearing 2

41 ISBN 9781800787179

wear the time on their wrist at all.

As you will discover, Rolex won its place in history by i = - —~ - ¥ HxW 181 X 126mm

constantly questioning what was possible and innovating at

all costs. It pioncered so many elements of watchmaking and | Bi nd i ng Hard back

design that are standard today, such as waterproof wacches,

placing a date window on the dial, and even removing the

il oy el st whtch , : . Age Range Adult

It also £ di 3 e of the c 3

ik Bigrory by plioiag Rolas waickcs e thania sk . Author Rachael Taylor

dve ers and explorers. | vatches have lled he

o hlghass dokt i b sk Asgths o th ety ey - UM o R S0 Extent 160pp

have survived extremes of temperature, speed and pressure. i ;
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Bulgari’s First Signature Design

Every great jewellery house needs a signature design, and
{ gari its first was the Trombino ring, which was

created in 1932, The design was a labour of love for Giorgio

Bulgari, quite literally: it started ouc as a sketch for a ring
with which he hoped to propose to Leonilde Gulienetti. For
someone as passionate about jewels as Giorgio, the ring had
1o be perfect

His design was for a ring that would clevate the central
stone above the band, creating a sense of volume. This
prominent serting is what inspired the name Trombino,
which translates from ltalian as “litcle crumper”, as che
profile does indeed look trumpet-like

He worked purely in whire diamonds, as was the fashion at
the time. As well as a central stone, diamonds crowded the
band, bur racher than simply crearing a blanker of srones in
a pavé setting, Giorgio sought to add a lictle flair

In addition to pavé diamonds, he added graduated baguette-
cut diamonds that led away from the central stone, almost
like a ladder. This placement of baguerres creared an even
more prominent stage for that clevated central diamond,
drawing rhe eye ro ir.

Giorgio was delighted with his final design, and stecled
his nerves for the proposal. Leonilde must also have been
pleased with it, as she agreed o marry him

So striking was the ring that it soon caught the attention of
Rome society, and Giorgio realised that whart had started as
a personal project had huge potential for his company. And
s0, he began to produce the Trombino for his clients, and
the 1930s design remains popular to this day.
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Derbyshire Days

A Revolutionary is Born

here are few British designers, or brands, that have

made quite as much of an impact on the fashion
landscape as Vivienne Westwood. A fashion designer of both
cult and commercial success (which is a rare combination),
she was a punk and a pioneer, a rebel and a provocateur, an

activist and a change-maker.

Over the course of a carcer that spanned half a century,
Dame Vivienne Westwood would become synonymous with
the British punk scene. Punk is what immediately springs

to mind for most when her name is mentioned, along with
the King’s Road, corsets, platforms, raran, crinolines, pirate
boots, sustainability and climate change awareness. The list
goes on. Her shows and inrerviews have become legendary —
she is famous for using fashion as a platform to speak out on

the issues she cared most abour.

There is no doubt that Westwood's affinity for fashion
history has helped her designs stand out. They are often
historically informed, yet never to the point that they
look odd. Where something shouldn’t work, it always did,
thanks to Vivienne's ability to balance the old with the
modern ~ she was a genius when it came 1o style mashups.
And the original Vivienne Westwood aesthetic rooted in

a DIY approach never fully wene away. Her designs feel
intrinsically British and perfectly eccentric.

Malcolm McLaren

Westwood was the original multi-hyphenate and, in many
ways, light years ahead of her time. She has inspired
generations of designers that came after her, whether
established and successful or aspiring and eager. Fashion
critics even noted whiffs of her spirit at the London Fashion
Week collections of autumn/winter 2023, which rook place
in February 2023, after her death. It's no wonder thar

her name is up there with the likes of Yves Saint Laurent,
Christian Lacroix and the late grear Karl Lagerfeld.
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with a Swoosh-shaped diamond, which is possibly the biggest
remuneration for any logo design in history.

The marking is such a part of Nike culture that every new
athlete that signs with the brand is tasked to draw their own
version of the Swoosh. There have been different evolutions of
the Swoosh and you can see the various iterations if you look
through Nike's back-catalogue of products. Designer and Nike
collaborator Virgil Abloh nedded to Davidson's original Swoosh

‘Well, | don't love it Knight was heard saying upon the first design on the cover of his book Semething’s Off and the

review. ‘But it will grow on me'’ marking has been reversed on signature product for eccentric
players, like Dennis Rodman's Air Darwin sneaker. But the

The Swoosh definitely grew on Knight as the shape also bore a essence of the Swoosh remains in its simplicity, its elegance

resemblance to the wings on the Greek goddess that Nike was and the way it represents movement

named after. It would go on to become one of the most well-

known logos in the world

While Davidson was initially paid just $35 for her design
Knight saw her as one of the original minds behind the brand
and wanted to acknowledge this. In 1983, the founder rewarded

Davidson with 500 shares of Nike, as well as a golden ring
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The Spring
Behind Every Step

lux hard to believe that an orthopaedic shoe could be
synonymous with rebellious style around the world. Yet
that is what the Dr. Martens brand continues to represent to

millions of its ardent fans

It can be challenging to maintain one's cool factor over the
decades, but by intentionally aligning itself with subcultural
style, the nearly octogenarian footwear manufacturer hasn't
lost a single step when it comes to cultivating an alternative
type of timeless footwear. Considering the United Kingdom
also has a rich history of fine Savile Row tailoring, Scottish
wools and ruggedly elegant Harris Tweeds, fashion houses
like Burberry and tastefully tough outerwear from brands like
Barbour, Dr. Martens is singular in that canon of classic British
style. Indeed, Dr. Martens is a staunch iconoclast, a bastion
of anti-establishment ideals for people who prefer to dress

against the grain

But despite the medern connotation of what Dr. Martens has
become, its roots are built on a comfortable foundation. Dr
Klaus Maertens first conceived of the footwear’s signature
‘AirWair’ sole while recuperating from a World War 11 foot

injury.

Finding his standard-issue German Army boot severely

uncomfortable for his ailing foot, he utilised soft leather for

bookshelf.bonnierbooks.co.uk/books /9781800789760

the upper and repurposed tyre rubbers to create an air-padded
sole. The resulting shoe is equal parts built to last and equal
parts built to live in. It's no wonder that punk rockers and
hip-hop artists alike have graced thousands of stages in a pair
of Dr. Martens over the years - it’s a shoe made for those who
live out loud. The story of how a purpose-driven product came
to define one of today's most exciting lifestyle brands is one
that spans a growing connection between clothing and culture.
When you combine a timeless product with a chameleon-like
ability to mean different things to different people, you get a

shoe that is undeniably trend-proof.
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